
I s  y o u r s  t h e  l a s t  o n e  i n  c a p t i v i t y ?

New collections-based research
As the recent recipient of the YBP/Lindsay & Croft Research 
A w ard , I am cu rren tly  undertaking research focused  on 
identifying the p reva lence and distribution o f single (last) 
copies in the collections of Australian research libraries, and 
recording the extent of overlap between collections.

The research w il l  a lso  p roduce data about the focus 
and scope of the national research co llectio n  in term s of 
sub ject coverage. W ith  the benefit o f this data, Austra lian  
research lib raries w ill be in a better position to assess the 
value of collaboration with regard to a number of collection 
managem ent functions, including co llection developm ent, 
storage of legacy print collections, disposal, last copy retention, 
and inter library loan/ docum ent delivery.

Previous Australian overlap studies have been hampered 
by the lim itations of the software availab le for use w ith the 
National Bibliographic Database (N BD ). The holdings data in 
the N BD  is now availab le from W orldCat, which is supported 
by O CLC 's W orldCat Collection Analysis software dedicated 
to m ining co llections data. The ava ilab ility  o f this software 
greatly improves the prospects for collections based research.

M y research w ill therefore m ake use o f the W o rld C at 
Collection Analysis software to identify the existence of overlap 
and unique holdings in Australian research collections. It w ill 
also be possible to use a feature that a llows for the creation 
of 'predefined groups' that a llo w  for a richer exam ination 
of the holdings data than could be obtained by com paring 
single libraries. Groups could include (for exam ple) libraries 
representing the Group of Eight, the Australian Technology 
N etw ork (ATN ), National and State Libraries o f Australasia 
(NSLA), selected special libraries, or TAFE. The results from the 
study w ill therefore present a more sophisticated understanding 
of overlap  and the d istribution o f single cop ies than has

Libraries Alive!
Library and information  
consultants.
Reviews, strategic advice, 
value assessm ent, 
im provem ent, indexing and 
editing, s ta ff traininq and 
developm ent.
Experienced, effective  
refreshing -  adding value for 
libraries and information services. 
Details: Sherrey Quinn or 
Ian M cCallum  0 2  6 2 5 7  9 1 7 7  

www.librariesalive.com.au

previously been possible. This data w ill a llow  the Australian 
research library com m unity to plan accordingly for the long 
terms storage, discovery and delivery of legacy print materials.

The pro ject is a continuation o f research that has been 
undertaken in con junction  w ith  CA VA L Ltd regarding the 
long-term management of Australian print collections. In the 
most recent phase of the research, a pilot study was conducted 
to test the methodology that w ill be employed and the results 
o f this p ilo t study w ill be reported in a forthcom ing issue 
of Australian Library Journal. As a collaboration between a 
university-based researcher and industry, the research also 
serves to foster the im portant links between research and 
p ractice . Too frequently  research is be lieved  to p roduce 
outputs that have little relevance to practice w hile practitioners 
are often perceived to develop services on a non-existent 
evidence base. This project is grounded in a collaboration of 
research and practice that w ill have benefits to both.
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